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 Job description
	Marketing and Audience Development Officer 

	Immediate team
	Arts Centres

	Service team
	Community Arts

	Line manager’s job title
	Arts Centres Team Leader

	Number of direct reports
	4

	Salary and grade 
	£39,271 - £46,402 (Grade 5)

	Duration of role
	Fixed term contract for 2 years

	Hours per week
	Full time 37 hours per week

	Location
	Cornerstone Arts Centre, Didcot and The Beacon Wantage

	Employing council
	South Oxfordshire District Council

	Probationary period
	Six months

	Notice period
	One month 

	Annualised hours apply
	Yes

	DBS check required
	Yes

	Date job description updated
	20/01/2026


	About the role and what we’re looking for

	Job purpose Cornerstone (Didcot) and The Beacon (Wantage) are vibrant arts centres hosting professional performances and community projects. The Marketing and Development Officer will lead marketing and audience development across both venues, creating imaginative, cost-effective campaigns to increase income and brand reach. In addition, the post will play a key role in supporting the development and delivery of the South and Vale Culture, Heritage and Creative Industries (CHCI) Strategy, ensuring that marketing, partnership-building, and audience insight activity contributes to wider district-level cultural growth and strategic priorities.
Main duties and responsibilities

· Plan, deliver, and review marketing activity to maximise income and increase audiences across the arts centre and the council’s wider arts and culture programme. 

· Lead, develop and implement the centre’s marketing plan and strategy in collaboration with the Arts Centre Team Leader. 

· Line manage marketing assistants and box office staff, including recruitment, supervision, coaching, appraisals, and day-to-day workload management, ensuring cohesive working across marketing, ticketing operations, and customer service.

· Manage the marketing and development budget, monitoring spend and measuring the impact of marketing activity using box office and reporting tools. 

· Design and deliver creative marketing campaigns, including print, digital, social media, and promotional materials, to raise awareness and strengthen the centre’s brand locally and nationally. 

· Lead digital communications and customer engagement, ensuring effective communication with diverse audiences, including groups less likely to engage with the arts. 

· Build and maintain strong media and stakeholder relationships, acting as the main liaison with local and national press and the council’s central communications team. 

· Work collaboratively across the organisation, including with the programming team, venue management, and council officers responsible for the South and Vale CHCI Strategy, to ensure shared objectives, consistent messaging, and coordinated delivery of cultural development initiatives.

· Develop funding, sponsorship, and partnership opportunities, including identifying funding sources, supporting applications, and managing the membership scheme. 

· Ensure close alignment between marketing activity and box office operations, using sales data, customer insight and audience behaviour trends to inform campaigns, improve customer journeys, and maximise income.
· With the Venue Manager, matrix manage the venue assistants who will work across the box office and café to ensure excellent customer service

· Work closely with the programming officer to develop campaigns and who will matrix manage the marketing assistants in their absence.

· Act as duty manager when required, supporting the effective operation of the centre

· Work with the arts centre team leader and programming officer to ensure staff at the centre to ensure full knowledge of the arts centre’s programme of activities and to agree ways for all staff to promote these effectively 

· The duties may vary from time to time without changing the nature of the post or the level of responsibility and the post holder may also be required to carry out any other duties appropriate to the grading of the post. 



	About you

	Your essential qualifications 

· Degree or equivalent professional qualification in marketing.

Your essential skills, knowledge and experience 

· Demonstrable experience of managing an arts marketing team in a theatre or arts centre, strong marketing and communications expertise, including audience development, digital tools, website management, and box office systems. 

· Excellent communication, presentation, negotiation, and influencing skills, both written and verbal. 

· Experience identifying and securing external sponsorship and arts funding, with knowledge of funder requirements and a proven ability to write successful funding bids. 

· Strategic and operational planning ability, with experience working effectively across partnerships in commercial and voluntary sectors. 

· Sound financial and numerical skills, including budget management and the analysis and interpretation of statistical data

If you have the following experience or qualifications – it’s a bonus

· Knowledge and understanding of working in local government

· Full UK driving license

Your style and behaviours

1. A creative and imaginative arts marketer, with the ability to promote arts venues and programmes in engaging, innovative ways that support organisational success. 

2. A confident relationship-builder and team player, able to work effectively with a wide range of people and organisations to consult, liaise, and build strong professional networks. 

3. A committed and inclusive line manager, who is experienced in managing and developing people, fostering diversity, and fair access in all areas of work and collaboration. 

4. A commercially minded and financially astute professional, demonstrating business awareness, innovation, and a strong commitment to achieving results. 

5. An enthusiastic, flexible, and resilient team member, able to work evenings and weekends as required, manage pressure effectively, and prioritise tasks to meet deadlines



	Work related requirements:

	This role has been identified as public facing in accordance with Part 7 of the Immigration Act 2017; the requirement to fulfil all spoken aspects of the role with confidence in English applies.
	Yes

	Politically sensitive post
	No

	DBS check required
	Yes

	Full driving licence and use of a car for work
	Yes

	This role requires you to drive a company vehicle for work
	No

	About us

	Our Vision
We are customer focused and approachable. We are honest and open and are committed to providing high quality cost-effective public services.

Our Values
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Our vision and values are important to the councils, and we expect you to support them and embed them in the way we work.



	The benefits we offer

	· A basic 26 days annual leave per annum, rising to 31 days after five years.  You also have all the bank holidays to look forward to and time off between Christmas and New Year.

· Flexible working and annualised hours – a flexible approach to work that our employees love!

· Salary pay awards – most jobs give scope for a pay increase after six months or the following April (depending on your start date) and we also review salaries each April. 
· A generous career average pension scheme which includes life insurance of three times your salary

· The opportunity to purchase a bike through Cyclescheme (cheaper than directly through a store) so that you can cycle to work!

· Various schemes to keep you healthy (reduced gym membership, free swims, free eye tests for DSE users and more)

· We give you two days per year to volunteer within the local community.

· A range of resources, support, and activities to help you maintain your wellbeing including a monthly wellbeing hour in addition to annualised hours (the ability to work flexibly as long as, over the course of the year, you complete your contracted hours) and annual leave.



	How to apply

	Having read about our role if you have any questions please email Louise Birt at louise.birt2@southandvale.gov.uk
If this job excites you please complete our online application at https://myrecruitment.southandvale.gov.uk/
We look forward to hearing from you.
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